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Human Communication Studies
Dr. Page, HCOM 102


STUDY GUIDE, MIDTERM
Lectures:

· Communication basics


Note:   Bring Scantron F-288-PAR-L  

· Preparing to persuade 





· The speech to inform

· Listening

· Approaching your topic

· Visual aids

· Library visit

Read Chapters: 1,2,3,4,5,6,7,8,9,10,12,13,14,15

upstage arm



sources of information

use of statistics


expert testimony


example (two types)


introduction (functions of)

main point



transitions (five types)


speaker idiosyncrasies



topical order



chronological order


thought speed


dimensions of credibility

ten ways to improve one's listening
conclusion (functions of)

preparation outline


vocalized pauses


hazards of memorization

eye contact



extemporaneous delivery

speech structures (informative)

1st, 2nd, 3rd order information

honest isomorphism


evaluating expert opinion

negative space



specific purpose


use of jargon



speaker idiosyncrasies


Berlo's model (modified)

rhetorical question

Page’s flow diagram


Barnlund's model


inform v. persuade


sagacity



“dead spots”



the "existential stance"

electronic sources of information
speech practice guidelines 

use of the pause

narrowing one's topic


analogy of clarification

feedback

central idea/thesis statement 

sources of audience information
audience analysis 


audience adaptation


examples of 2D and 3D visual aids
plagiarism

non-listening cues


role of librarian in research

ego-involvement
audience-centered speaking

speech anxiety



empathic listening

when to prepare the introduction
speaker notes v. delivery outline
halo effect

criteria for evaluating web pages
high fear v. low fear


Warrant (Toulmin)

Monroe’s 5-step sequence

inoculation (two types)

visualization step
Qualifier (Toulmin)


reservation (Toulmin)


dissonance

Motivational warrant


authoritative warrant


audience demographics
Substantive warrant (four types: cause, sign, analogy, classification)

visual aids (types, guidelines, precautions)



guidelines for selecting and narrowing a topic

credibility building behaviors (see Cred. Chart)


elements of the rhetorical situation (see Zarefsky)

difference between specific purpose and thesis statement

guidelines for evaluating web pages

What is the “build up of dissonance” model?

Why are Wikipedia and Google not the best sources for researching a speech?

What is meant by “If it ain’t got there, it ain’t got”?

When is audience analysis conducted?

What are some advantages of extemporaneous delivery?

Note:  Consider this list a guide to briefly let you know I have not overlooked some topics.  It is not exhaustive.  There are other separate and related concepts from the text and lectures not mentioned here.  Please do not let this list limit your review.

