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Note:  The text is additional course information.  Some topics and terms will not be


covered in the text; however, you will be held responsible for the content of the assigned 


readings.

COURSE OBJECTIVES:

· The student, when assigned a classroom speech, will be able to organize the speech according to an appropriate structural pattern.

· The student, when assigned a speech, will be able to construct a preparation outline.

· The student, when assigned a speech, will be able to construct a presentation outline.

· The student, when assigned a speech, will gather and evaluate material to support his/her assertions.

· The student, when assigned a speech, will, when necessary, develop and use appropriate visual aids.

· The student, when assigned a speech, will, when necessary, apply principles of argument.

· The student, when assigned a speech, will understand and apply the principles of source credibility.

· The student, when assigned a speech, will analyze and adapt to the specific audience before and during the presentation.

· The student, having memorized a portion of the Gettysburg Address, will use it to demonstrate various aspect of speech delivery.

· The student, when given a speech critique assignment, will describe and evaluate the rhetorical choices of an off-campus public speaker.

· The student who opts for a service learning assignment, will prepare and deliver a speech with information that will benefit his/her audience.

· The student, when listening to speeches, will become and enlightened consumer of the speech making of others.

GRADING





       


Weight


Speech #1   Persuasive speech           

20%


Speech #2   Insight speech           

20%


Speech #3   Special Occasion speech

10%


Midterm Exam



15%


Final Exam




10%


Speech Critique or Service Learning

15%


Attendance/Punctuality/Participation
  
10%

SPEAKING ASSIGNMENTS:

Each student will be involved in three graded speaking experiences during the term and will receive both student and instructor feedback regarding each.  

· Speech #1: Persuasive Speech.  This speech should attempt to modify an attitude of your audience (e.g., reverse your audience's attitude, strengthen your audience's attitude, or weaken your audience's attitude).  
· Speech #2:  Insight Speech.  The purpose of this speech is to clearly inform your audience of a worthwhile insight (i.e., an idea, a concept, a process, a relationship) that you suppose your audience does not already possess nor could easily obtain.  At least two types of visual aids are required.

· Speech #3:  Special Occasion Speech   This speech should be prepared for a hypothetical special occasion such as a eulogy or a farewell speech. Visual aids optional.

OUTSIDE-THE-CLASSROOM ASSIGNMENT (Choose one of the following)

· Speech Critique.  For this option you will observe a public speech outside the university setting and evaluate the speaker's use of speech making principles.  Findings will be reported in a 

      4-5 page paper plus an in-class presentation.







or,

· Service Learning.  For this option you will prepare a 7-10 minute speech that is intended to benefit persons in the community.  You will deliver it to audiences such as:

· Students at an alternative high school  (explain the benefits of going to college)

· Students living in a CSUF dormitory on issues facing college students (e.g., rape, 

                   drinking, drugs, time-management)

· High school students (inform them about your major)

· Share My Culture Program (to elementary students)

      You are required to submit a 4-5 page reflection paper about your experience and insights 

gained about speech-making plus an in-class presentation.  

COURSE  POLICIES:

· Attire Requirement for Graded Speaking Assignments:  Since nonverbal symbols are important in establishing and maintaining one's credibility, for all graded speaking assignments you must be professionally attired. 
· Make-up Work:  Any speech (or paper) assignment completed after its scheduled date will be reduced one letter grade.

· Attendance-Punctuality-Participation:  Since participation in class activities and serving as an audience for speakers is crucial to success in this course, your prompt attendance and participation is expected.  As lateness is unacceptable, every three occasions of lateness will be counted as one absence.  Please note the weighted attendance score computed into the final grade.

· Plagiarism:  The use of others' intellectual property claimed as one's own is considered plagiarism.  Cases of plagiarism will constitute dismissal from the course with grade of F and possible dismissal from the university (see "Academic Dishonesty" in the University catalog).  It is expected that each speaker will generate all work for which he/she claims authorship.  Of course, ideas of others can be used with due credit given.  

· Writing:  CSUF faculty puts a premium on a student's ability to write effectively.  It is also essential for success in professional life.  Your written expression is a factor in grading.  Students needing help with their writing should contact the University Learning Center.
· Classroom Maintenance:  Since our custodial staff is operating with minimal staffing, it is requested we refrain from eating and drinking (except water) in the classroom.  

· General Education:  HCOM 102 is a General Education course under Basic Subjects.  As such, a student will receive GE credit only by earning a grade of "C" or better in the course.

· Laptop Computers.  Laptop computers will not be allowed during class time.
· Cell Phones.  Cell phones must be turn off during class time.

· Emergency Preparedness.  Student safety is of paramount importance.  Please adhere to the following guidelines:

Prior to an emergency:

1. Know the evacuation routes for your specific building and floor.

2. Know the evacuation assembly areas for your building.



Should an emergency occur:

1. Keep calm.

2. If directed to evacuate, take all of your belongings and proceed safely to the 

               nearest evacuation route.

3. Do not leave the assembly area.

4. Do not re-enter the building until informed it is safe by a building marshal or other              campus authority.

5. If directed to evacuate the campus, please follow the evacuation routes established               by either parking or police officers.

LET’S HAVE A GOOD TERM!
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