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INTRODUCTION

Digital Convergence and the Age of the Visual Journalist

Words and images combined in equally respectful ways will always be vital for telling stories, whether for a handful of spectators through a printed flyer or millions through a World Wide Web presentation. With new technology and practices, story telling has never been so complicated and at the same time so filled with potential for readers, viewers, and users to fully understand the context of any journalistic story. 

By Paul Martin Lester

· Ideas for Further Study

· Sidebar by Dirck Halstead, TIME magazine's Senior White House Photographer

SECTION 1: USING VISUALS

This section discusses the basic concepts that every visual journalist, regardless of medium specialty, should know. What are the historical links of the visual journalism field? What are the present working conditions that demand knowledge of a wide base of technical expertise? What skills will be most needed as mass communications heads into the new millennium? In addition, this section covers the field of visual literacy and why it is important to understand the meaning of what is perceived by a viewer's eyes. Finally, a strong ethical background will ensure that practitioners produce presentations that have lasting and positive social impact.

Chapter 1 

Visual Journalism: Past, Present, and Future

This chapter gives a tour of how visual journalism evolved from telling stories on cave walls to telling stories within virtual reality presentation caves.

By Paul Martin Lester

· Ideas for Further Study

· Sidebar by Paul Martin Lester

Chapter 2 

Visual Literacy

How the visual cues of color, form, depth, and movement combine in the brain to help us notice visual presentations and how those cues can be used to education, entertain, and persuade those who see them are detailed in this chapter.

By Paul Martin Lester

· Ideas for Further Study

· Sidebar by Gregory Veen, English Department, University of Washington

Chapter 3 

An Ethical Approach

With all the power inherent in the new media tools available to today's visual journalists, ethical behavior has never before been as an important topic as it is now.

By Paul Martin Lester

· Ideas for Further Study

· Sidebar by Deni Elliott, Director of the Practical Ethics Center, University of Montana

SECTION 2: USING PHOTOGRAPHY 

Because the field of visual journalism has historically been concentrated upon producing images with still cameras, a discussion on the technical aspects and assignments involved with photojournalism comprises this section. It demonstrates the technical considerations that make taking images with a still camera unique, and also the procedures and ethical considerations for completing non-manipulated (documentary) and manipulated assignments.

Chapter 4 

Technical Considerations

Cameras, lenses, lighting, and films make up part of the technical considerations that a visual journalist must be qualified to master. 

By Christopher R. Harris 

· Ideas for Further Study

· Sidebar by Sherri LaRose, Staff photographer, Columbus (Ga.) Ledger-Enquirer
Chapter 5 

Documentary Assignments

From news to picture story assignments, the heart and soul of a visual journalist must be committed to the telling of non-manipulated stories. In this era of digital trickery, it is vital that the documentary form prevails.

By Christopher R. Harris

· Ideas for Further Study

· Sidebar by James. K. Colton, Former Director of Photography, Newsweek Magazine

Chapter 6 

Manipulated Assignments

In the real, everyday world of the visual journalist, many assignments fall in the category of manipulating people and pictures in order to create a pleasing aesthetic image.

By Christopher R. Harris 

· Ideas for Further Study

· Sidebar by Will Crocker, Freelance Photo Illustrator

SECTION 3: USING WORDS 

A visual journalist cannot afford to only be concerned with the picture-taking process. Depending on the nature of the publication or television station, visual journalists must also know how to find stories, interview subjects, and write compelling narratives that tell of a complex world in simple, everyday terms. The two chapters in this section explain in detail the reporting and writing process for visual journalists.

Chapter 7 

Reporting

How to think of stories that are of interest to your viewers and how to collect the necessary facts to produce those stories are necessary first conditions for any visual journalist.

By Steve Doig, Arizona State University

· Ideas for Further Study

· Sidebar by Alan Schwarz, Senior Writer, Baseball America
Chapter 8 

Writing

Once a story has been selected and the basic facts obtained, a visual journalist must be able to clearly tell a story with words that compliment the images.

By Gerald Grow, Florida A&M University

· Ideas for Further Study

· Sidebar by Bryan Grigsby, Photo Editor, The Philadelphia Inquirer
SECTION 4: USING DESIGNS 

Without a thorough knowledge of typography and graphic design, a visual journalist's work, no matter how aesthetically pleasing and emotionally compelling will be lost if readers and viewers are distracted by poor layout decisions. The chapters in this section explain the importance for combining words and images for print and screen presentations. In addition, this section contains a chapter detailing the use of informational graphics, when a chart or a diagram, combined with other visual messages, explain much more than mere words can.

Chapter 9 

Typography

Knowing the fundamentals of typography, a visual journalist will be able to create presentations that are not only professional in appearance, but lead a reader to a better understanding of the meaning of a particular piece.

By Jean Trumbo, University of Wisconsin

· Ideas for Further Study

· Sidebar by Julia Ptasznik, Editor of Visual Arts Trends
Chapter 10 

Graphic Design

A visual journalist who knows how readers are attracted to certain designs through the graphic principles of contrast, balance, unity, and rhythm can create layouts with a depth of understanding.

By Jean Trumbo, University of Wisconsin

· Ideas for Further Study

· Sidebar by Brian Callahan, Web graphic designer, Clocktower Books

Chapter 11 

Informational Graphics

Sometimes stories need images other than still or moving pictures to explain complex ideas. Infographics converts data into images that in combination with words and pictures educate viewers far beyond what words and pictures alone can.

By Paul Martin Lester

· Ideas for Further Study

· Sidebar by Dennis Cripe, Associate Professor, Franklin College

SECTION 5: USING MULTIMEDIA 

In this new era of media convergence, a visual journalist must know how to use audio and video in multimedia settings in order to achieve maximum options for users. Being able to use a digital camcorder or simple video camera with high quality audio is a necessity in today's world of visual journalism. Consequently, these important chapters in this section explain the properties of using motion, sound, and interactivity to tell stories.

Chapter 12 

Visual Motion

In this modern era of the visual journalist, stories are told with movement. Still photographers must learn how to control the medium of motion.

By Douglas Mitchell, Middle Tennessee State University

· Ideas for Further Study

· Sidebar by Larry Burriss

Chapter 13 

Audio and Motion

Whether using digital or video camcorders, visual journalists must realize the importance of high quality sound. Like typography, errors in audio can detract a viewer from the message that is trying to be communicated.

By Douglas Mitchell, Middle Tennessee State University

· Ideas for Further Study

· Sidebar by Lisa Horan, freelance writer

Chapter 14 

Interactive Multimedia

Whether for stand-alone presentations such as CD-ROMs or networked media such as that found on the World Wide Web, it is critical that visual journalists know how to produce interactive presentations that give users control over how they want to read a story.

By Marc Barr, Middle Tennessee State University

· Ideas for Further Study

· Sidebar by Paul Martin Lester

SECTION 6: USING COMPUTERS 

This final section explains in two chapters the importance of the World Wide Web for finding story ideas and conducting research about the subject of a story. In addition, this section identifies several essential computer software programs and their use so that a visual journalist can complete an assignment from initial conception to final public presentation.

Chapter 15 

Internet Research

Knowing how and why to use the World Wide Web to conduct credible research for a story is a vital part of a visual journalist's repertoire. The Internet can also be used to communicate with story sources and readers.

By Robert Spires, Middle Tennessee State University

· Ideas for Further Study

· Sidebar by Robert Spires

Chapter 16 

Computer Applications

The age of media convergence that signals the new era for visual journalists is fueled by computer technology. Every visual journalist must have a thorough knowledge of computer programs that create the presentations that readers, viewers, and users expect.

By Larry Burriss, Middle Tennessee State University

· Ideas for Further Study

· Sidebar by Larry Burriss

CONCLUSION

Visual Journalism Awaits You

After studying the history, literacy, and ethics of visual journalism, the ways of still photographic production, reporting, and writing, the means of typography, graphic design, and informational graphics, the challenge of motion, audio, and interactive formats, and the links of the Internet and World Wide Web for presentations, a visual journalist is ready to produce stories filled with content and compassion.

· By Christopher R. Harris

· Sidebar by Tom Kennedy, The Washington Post-Newsweek Interactive Website
