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[image: image2.png]more complex designs such as repeated
measures ANOVA (for example, the
almost always broken assumption of
sphericity). The third section of the
book introduces very simple non-
parametric statistics, covering the same
extremely limited ground as most other
books.

The final section covers advanced
statistical applications, including
multiple regression and factor analysis.
The two chapters in this section
that differ from many other similar
books are those on meta-analysis and
structural equation modelling. From
the perspective of a research consumer,
the former is of interest due to the
prevalence of meta-analyses in the
summarising of quantitative research.
Structural equation modelling is also
a useful addition. Many teachers
of research eschew SEM due to its
complexity. While the underlying
mathematics are certainly complex,
conceptually it is not beyond the grasp
of advanced graduate students.

Each chapter provides a minimum of
formulae and avoids complex numerical
computations. To some, this approach
will appear to be the end of the world
as we know it. But, in my experience,
detailed examination of statistical
formulae via hand computation leads
to anxiety about arithmetic rather
than a deepening of understanding of
statistics for a majority of students.
It is only after the anxiety is dealt
with, and the student has a degree
of facility with statistics, that a
deepening in understanding can occur
via such methods. This book adopts a
conceptual rather than computational
approach, and this is to be commended.
In light of the conceptual approach,
the book shows how to analyse data

though the use of SPSS (Version 12)
and Microsoft Excel. Each chapter has
a final section illustrating the set-up
and output of the techniques.

If T had a complaint about the
book, it is that the focus is on
advanced applications that rely on
normal distributions. There are many
other widely used statistical models
such as the logit model (leading to
powerful techniques such as logistic
regression) and other approaches that
make sophisticated use of categorical
data. Conceptually, these models are
different but as understandable as those
based on the general linear model, as
most of the techniques presented in
this book are. Inclusion of these other
models will provide the basis for a
much wider knowledge of statistical
techniques from which to choose.

~— Stephen Cox, Australian Centre
Jor Business Research, Queensland
University of Technology

Rothenbuhler, Eric, W. and Coman,
Mihau (eds), Media Anthropology, Sage,
2005, ISBN 1 4129 0670 9, 350 pp.,
US$42.95.

Media Anthropology is a comprehensive
collection of essays giving definition
and legitimation to the field of study
that marries anthropological approaches
to media practices. While many of
the essays are reprinted and adapted
from earlier publications, together the
book is divided into five sections: an
introduction from the editors followed
by four further sections. Each has
an introduction and varies in its
emphasis with contributions from
scholars with substantial track records
in the field. The editors develop their
introduction to the collection with a
careful delineation of the scholarly
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