Speech Communication 100

Adler – Chapter 2

Perception

Introduction of Major Topics for the Chapter:

· What is Perception?

· How do we Perceive others?

· How do we Perceive ourselves?

What is Perception?

· How we see the world (Our Narrative)

· Contributions to our Perceptions:

· Culture

· Values

· Family

· Friends

· Past experiences

· Religion

· Education

· Etc…….

How do we Perceive others?

· We attribute meaning to our own actions and the actions of others

· Generally we do not use the same scale or measurement when comparing our actions to the actions of others

· Self-serving Bias

· Other – Personal attribution

· Self – External attribution

· We defend our actions more so than we defend the actions of other people

· Making Sense of Large amounts of Information

· Intense stimuli – ex. Loud music

· Repetitious – ex. dripping faucet 

· Constrastive – ex. Big change in personality

· Motives – ex. If hungry, then notice restaurants

· First Impressions

· We often Assume that others have similar personality characteristics as we do

· We like to associate with people that are similar

· Negative Impressions

· Negative have a stronger impact 

· Positive and negative need to be weighted

· Perception & Situation
· The status of your relationship will affect your perception of events

· Happy people see things more positively

· Past Events – how did a similar situation occur last time 

· Expectations

· Social Roles – the social roles we take on help to shape our perceptions of situations

· Amount of information or knowledge of the situation

· Your own self-concept

· Perception & Culture

· Culture is a filter that influences the way we interpret everything
· Perception Checking – 3 parts

· 1. Description of behavior noticed

· 2. At least 2 possible interpretations

· 3. Request for clarification

How do we Perceive Ourselves?

· Self concept 

· (Adler) A set of relatively stable perceptions that each of us holds about ourselves

· Mental mirror

· Who are You? – Student, age, M/F

· Self Image + Self Esteem = Self Concept

· Self esteem

· Evaluation of self worth

· High Self Esteem = more communication

· Low Self Esteem = less communication

· Reflected Appraisal – Image is crated from how we think others see us

· Significant others – people whose opinions have a significant value to us

· Culture

· Shapes our own self concept

· Individualistic

· Uniqueness

· Independence

· Focus on self and immediate family

· Flexible group involvement

· “I’

· blame and credit not shared

· Value placed on autonomy, youth, change, equality

· Collectivistic

· Extended family before self

· “We”

· Strong group orientation

· The group has a strong influence

· Blame and credit are shared

· High value placed on tradition, age, security and order

· Personality – description of traits people generally exhibit

· Self fulfilling prophecy

· Expectations influence behavior

· We are who we believe we are

Identity Management

· Perceived self

· Reflection of self concept

· Who we think we are

· Private self

· Presenting self

· The way we want to appear to others

· Public self

· Goffman

· Face

· Facework (maintaining image)

· Multiple identities

· We don’t always realize that we are managing image

· High self monitors verses low self monitors

· Impression Management

· Why

· Very difficult

· Honesty and Ethical considerations.

