Chapter Thirteen Outline

Informing

I. Matching Strategy to Purpose.

A. Defining your purpose.  Informative speaking has elements of entertainment and 
persuasion in it.  In the speech I gave you, it has jokes and persuasive issues.  Where 
in the speech did you see these things?

B. Informing your audience.



1. Goal is to share ideas.

2. Listeners are not explicitly asked to believe a particular thing.  shown all sides of an issue and left to make their own decision.

C. Clarifying your informative goal.

1. Agenda Setting.  Create awareness of the issue through speech


2. Providing new information or perspective.




a. Extends common knowledge.  How?



b. Adds details or updates information. How? Example.


3. Intensifying or weakening a feeling.




a. Knowledge empowers listeners




b. Ability to make intelligent choices empowers.

II. Informative Strategies


A. Defining. 



1. Clarify a concept.



2. Identify conflicting meanings.


B. Reporting.  Little analysis/ Interpretation


1. Explains a complex event.



2. Involves subject judgment.


C. Describing.



1. Paints a mental picture.



2. Becomes vivid through details.



3. Useful when listeners share your appraisal.


D. Explaining.

1. Shares a deeper understanding of events, people, policies, and processes.

2. Explaining events or people begins simply, builds to a greater richness.

3. Explaining process breakdowns complex operations into simple steps.


E. Demonstrating.



1. Do listeners really need to see the process?



2. Is the subject precise enough?



3. Are the steps of the process clear?



4. Are the actions and your verbal instructions coordinated?


F. Comparing.



1. Show similarities and differences.



2. Helps categorize.



3. Presents choices.

III. Encourage Retention.

A. Forgetting curve.  Audience only remembers small parts over time- your speech needs stand out to remember.

B. Active listening is important.

C. Retention is strengthened through reinforcement.  What is reinforcement?  Response from speaker that rewards the listeners- makes listeners more positive attitudes.

