Mountainboarding: Women, It’s not just for Men.
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Mountainboarding Publicity Plan 
Strategies and Tactics:
The broad media relations strategies that will be implemented in this publicity plan to accomplish our communication objectives are as follows: to reach the female college-aged target audience to become aware that mountainboarding is not just for males. By using various mediums of communication that our audience consumes, we will achieve this objective.

The following is a list of media outlets that will be utilized for this campaign. This list also includes an explanation of why it was selected, how our tactics will capture the gatekeeper’s interest in covering mountainboarding, detailed information for each outlet including the name and title of person to contact, and finally, how the subject of mountainboarding will be customized to meet the needs of each target medium.   

Target Media:
Magazines:

Seventeen Magazine: This nationally published magazine reaches 2,150,952 readers, mainly women between the ages of 12 to 24. As stated in a recent survey, one in every two American female teens, and one out of five young American women between the ages of 18 to 24 read Seventeen. This lifestyle magazine focuses on teenage lifestyle in America. It features style, beauty, health and fitness, social issues, and icons and idols of popular culture. 68% of the magazine content covers fashion and beauty; 17% is devoted to entertainment, and 15% to culture and humanities. Due to the facts previously stated, this magazine has the capability of successfully delivering this campaign’s message to our target audience. 

In order to captivate the gatekeeper’s interest in covering mountainboarding, an article titled “Look Fabulous as You Mountainboard” will provide the latest fashion in mountainboarding attire, and different mountainboarding accessories to target reader’s taste. The article will provide details of where to purchase them and price listings, a colorful picture layout of the attire and accessories, and a photograph of prominent mountainboarder Carolyn Kunkel, 2000 World Champion in Boardercross and Mountainboarding wearing the featured gear. 

        The key people to contact with this article are Holly Eagleson, Entertainment Editor, and Gina Kelly, Fashion Director and Editor for Seventeen magazines. This will be pitched via their personal e-mails at: heagleson@hearst.com and gkelly@hearst.com. If necessary, an over-the-phone pitch will be conducted via their personal numbers respectively: (212) 649-3114 and (917) 934-6576. Since these editors cover fashion, wearing apparel and entertainment, it would fit with their theme and style of features. The key to pitching this idea to the editors is by emphasizing the fact that females can look glamorous while playing hard, and that women need to be included in this sport since it is not only for men.   
Cosmopolitan Magazine: This national magazine for young women focuses on fashion, relationships and careers. It features social trends, personal growth, fitness, health, female sexuality, popular culture and celebrity profiles. Its circulation reaches 2,996,093 readers, with an 85% female audience. Cosmopolitan targets women between 18 to 35 years of age, and has a 58.1% readership of women between the ages of 18 to 34, and 27% are 35 to 49. Cosmopolitan emphasizes 31% of its content on relationships, an 18% emphasis on fashion, and a 12% concentration on grooming and beauty.    


As the top selling magazine in college bookstores, our message will definitely reach our desired audience. Due to that fact, this magazine was selected. Since Cosmopolitan’s tagline is “Fun, Fearless, Female,” our tactic of writing an article titled: “Listen Up Girls. Take the Lead on your Next Date,” is very fitting. The article would describe how mountainboarding is a fun activity for a fun-loving couple; where to find the nearest mountainboarding site; and how it can help one keep physically fit. The lesson this article teaches is that women should not be afraid of this sport, and to take advantage of this new fun way to keep fit. This article would capture the gatekeeper’s attention to publish our mountainboarding feature due to the fact it accommodates its prominent theme of relationships, while incorporating the fun and fearless side of female readers.


This article would be pitched to the following two key contacts of this publication: Abigail Greene, Executive Managing Editor, and Donna Lagani, Publishing Director and Editor. The pitch would be done via e-mail to their personal accounts at: agreene@hearst.com and dkalajianlagani@hearst.com. If necessary, a pitch over the phone would be conducted to their personal telephone numbers respectively: (212) 649-3592 and (212) 649-3282. These two editors cover romance and relationships, domestic lifestyle, health and wellness, fitness and entertainment among other topics. Since our article would include a little bit of the mentioned topics, the work for the editors is almost done in one article. It would be an easy-to-read article that will inspire women to be more adventurous and try a new sport that would impress any boyfriend.    
People Magazine: This nationally published magazine has a circulation of 3,350,000 readers. It features interesting people, although mostly celebrities. Every year there are special themes published that include: great gift ideas, stories of the year, mom’s stories, best and worst dressed, 50 most beautiful people, heroes among us, Grammy awards, SAG awards, Golden Globes, Oscar style, 25 hottest bachelors, and sexiest man alive. With a readership of women at 68%, 71.6% of those women fall between the age ranges of 18 to 49, and 64.9% between 25 to 54 years of age. For these reasons, this magazine has the potential of reaching our college-aged female target audience.


The tactic used to capture the attention of the gatekeeper would be to target the theme of “great gift ideas” and provide an article titled: “What to buy your Adventurous College-Aged Daughter this Christmas.” The article would include colorful pictures, details of the most fashionable, yet affordable, mountainboarding apparel and gear, where to purchase them, and a list of the most popular mountainboarding sites for future reference. It would raise mountainboarding awareness not only to the college-aged daughters, but for mothers as well, since the median age of readers is 41.1. 


The two contacts for People magazine are James Miller, Assistant Photo Editor and Assignment Editor, and Jack Friedman, Senior Editor. A pitch via e-mail will be done to their personal e-mails at: james_miller@peoplemag.com and jack_friedman@peoplemag.com. If necessary, a pitch over the phone would be done to their personal phone numbers respectively: (212) 522-6860 and (212) 522-3819. Since they both cover entertainment, domestic lifestyle and human interest, this article would aid them in putting a complete list together. Since People magazine has this theme a few times per year, and Christmas is around the corner, this article would fit their needs.  
Newspapers:
The New York Times: With a circulation of 1,142,464 readers, and a weekend edition circulation of 168,644 this national publication is fit to send our message to women readers. The New York Times is an important news and lifestyle source for millions of refined and vigorous consumers. In comparison to the average American, readers of the Times are nearly three times more likely to have a college or post-graduate degree, twice as likely to hold a professional position and earn a household income exceeding $100,000. Although a predominately male publication, female readers are most likely to have a substantial income that would allow them to indulge in mountainboarding.


While there are various segments in the weekly and weekend publications, the section targeted for this campaign is the “Escapes” section published on Fridays. Since it provides information on splendid weekend breaks, tips on best getaway vehicles and “hideaways,” this section was selected.


In order to pass the gatekeepers, a press release will be written, titled: “10 Breathtaking Views to Enjoy While Mountainboarding.” It will provide a list of top 10 mountainboarding destinations, detailed information of local lodges and hotels at great prices, the fact women can keep in shape with this sport, and the best spots to indulge in retail therapy around the resorts. It will provide enough information for female readers to organize a weekend getaway at one of the 10 locations provided, and arrange proper accommodations in short notice. The fact this press release is targeted to women would also captivate the gatekeeper, seeing as not many articles in the newspaper do so.


The two contacts to pitch this press release to are: Stuart Emmrich, Escape Editor, and Denny Lee, Travel and Hospitality Writer and Reporter via their personal e-mails: emmrich@nytimes.com and travelmail@nytimes.com. If necessary, a pitch would be done over the phone at the following numbers respectively: (212) 556-3841 and (212) 556-1234. Since Mr. Emmrich is the editor for the section, and Ms. Lee covers the hospitality side of travel, this press release would fit their subjects perfectly. With this press release, female consumers will not only have the opportunity to discover the existence of mountainboarding, but also take part of this sport with the clear message that it is not only meant for men to enjoy.         
USA Today: This national newspaper has the widest circulation of any newspaper in the United States, with a readership circulation of 2,272,815. Although it has a predominately male audience, 44% of readers are women. 66% of the readers are between 18 to 49 years of age. 77% of readers have attended college, and 79% earn a household income of $50,000. This publication is greatly distributed through airports, airlines and hotels, while 14% of papers are distributed through home delivery. 


Since readers receive daily coverage on the entertainment industry, including celebrity news, an article featuring singer-songwriter Pink mountainboarding for the first time with her husband Carey Hart would interest USA Today’s female readers. This attempt of Pink learning to mountainboard will take place in Snowmass Village, Colorado, a prominent resort for mountainboarders where US Open Mountainboarding Championships have been held. During this event, Pink will emphasize that mountainboarding is not just for men, women should enjoy this sport since it’s easy to learn and that it is another great way to stay in shape. 

Among a variety of segments, the “Life” section would be the appropriate place to publish our article seeing as it mainly covers entertainment, travel and lifestyle news. With this article, the gatekeeper’s attention will be captured since Pink and Carey Hart are well-known celebrities.


The two main contacts to cover this event are Jackie Janssen, Senior Assignment Editor, and Karen Thomas, Reporter and Writer. A pitch regarding this event will be sent via their personal e-mails at: jjanssen@usatoday.com and kthomas@usatoday.com. In addition, we will request their attendance through a telephone conversation on their personal numbers respectively: (703) 854-3431 and (703) 854-3794. Since they both cover celebrities and entertainment, this event will entice their journalistic appetite. This event has the capability of targeting the female readers in a different dimension, given that its message encourages women to try something new to have fun, and be a part of a male-dominated sport.        

The Los Angeles Times: This national newspaper has a daily circulation of 851,832 readers, and a weekend circulation of 1,247,588. It is published in Los Angeles, California, and distributed throughout the West Coast. This newspaper’s editorial department, along with its newsgathering operation in California, is “one of the most extensive in the world.” The weekend edition of the Times contains the following six sections: Business, California, classified, main news, calendar, and most importantly, sports. The Los Angeles Times has won countless journalism awards, and among those, 35 Pulitzer Prizes in the following categories: National Reporting, Breaking News Reporting, Criticism, Editorial Writing and Feature Photography.


With the prominence of this newspaper on a national scale, The Los Angeles Times was selected to convey our campaign’s message to women. Since this publication has a large audience, the target public is sure to be reached nationwide. In order to capture the gatekeeper’s interest, a press conference will be held at the U.S. Open Mountainboarding Championship at Snowmass Village in Colorado, this summer. The action will begin with timed trials, free evening concerts of music ranging from R&B and Rock’ n ’Roll to Funk, along with several mountainboarding demonstrations by professionals. At the end of the time trials, the conference will be held by Jason Lee, pro mountainboarding competitor, and Big Air Pro World ATB Champion, Carolyn Kunkel. They will express their thoughts on the time trial in the upcoming championship, while at the same time emphasizing the fact this sport is for all ages and abilities. Most importantly, they will stress the message of our media campaign, that mountainboarding is not just for men.  


The two key contacts for this event are: J. A. Adande, Sports Columnist, and Thomas Bonk, Sports Writer. Since Mr. Adande is a prominent sports writer and commentator, his presence at the first conference will surely draw the attention of other sport columnists, while helping to publicize this sport. Therefore, Mr. Bonk will also be interested in covering this event in his editorial. The way we will communicate our message to them is through the press conference to be held at Snowmass Village. Information of this event will be sent in the form of a press release to their personal e-mail accounts: j.a.adande@latimes.com and thomas.bonk@latimes.com. In addition, we will continue to pursue their participation with conference calls to their telephone numbers respectively: (213) 237-7876 and (213) 237-7876x7764. Since this is a major sporting event, it is sure to capture their attention. With the on-slot of entertainment and athletic ability displayed on mountainboards by not only men, but women and children of all ages, these sport writers are sure to indulge the Times’ readers with details of the event and its key message: mountainboarding is not just for men. 

Television:

The Ellen DeGeneres Show: Veteran comedian Ellen DeGeneres hosts her own daytime talk show. This hour-long syndicated national television program is aired Monday through Friday, reaching the homes of our target audience. Episodes feature celebrity interviews, audience participation segments, musical performances, and a spotlight on real people with exceptional talent and stories. Millions of viewers fall within our target demographic, making this program a great communication outlet for our mountainboarding publicity campaign. The Ellen DeGeneres Show began on September 8, 2003, and quickly became the highest rated new talk show of the 2003-2004 season. Within the same period, it earned 12 Daytime Emmy nominations and won four Emmy Awards, including “Outstanding Talk Show.” 

Since Ellen DeGeneres has a special section in the program titled: “People I Should Know,” we would book professional mountainboarder Ms. Tiffany Ecker as a guest to incite more women to participate in this sport, while conveying our message that mountainboarding is not just for men. Therefore, this is the best way to get through the gatekeeper. 

Tiffany Ecker, winner of the Womens' World Freestyle Champion and U.S. Open Womens’ Big Air Champion, will demonstrate how mountainboarding works stressing the fact it can be pursued by any person willing to have fun, with the sole intention of emphasizing that mountainboarding is not just for men. During the interview, Ms. Ecker will spur Ellen to participate in a mountainboard demonstration to excite the studio audience, and at-home viewers. To further encourage the studio female audience’s interest in mountainboarding, beginner’s gear will be provided including a mountainboard and informational brochures with tips for beginners, essential attire and protection.  

It is recommended that show ideas and suggestions be addressed to these two contacts: Mary Connelly, Executive Producer, and Melissa Costello, Producer. Executive producer Mary Connelly is in charge of show ideas, while producer Melissa Costello is in charge of booking non-celebrity guests. To book Tiffany Ecker, we would provide a b-roll highlighting her qualifications, biography, press clippings of media coverage of Ecker’s achievements, and free gifts to accommodate the audience members including mountainboards and essential protective gear. This information will be conveyed through a meeting with Mary Connelly and Melissa Costello, with Tiffany Ecker present. Any additional information will be provided to their personal e-mails at: mary.connelly@ellentv.com and melissa.costello@ellentv.com. With Ms. Ecker’s appearance, mountainboarding is sure to be talked about among the studio audience, and home viewers.       
The Oprah Winfrey Show:  This hour-long nationally aired television program has an estimated 30 million viewers per week in the United States, and is broadcast internationally in 111 countries. This program began in 1984 as a local morning talk show in Chicago, called “AM Chicago.” The show’s popularity was so incredible, that within its first year turned into a nationally syndicated program by 1986. Ms. Oprah Winfrey has entertained and touched the lives of millions of viewers as the host of her program, and supervising producer for the past twenty years. Her accomplishments as a television producer, magazine founder, and countless charity work have established her as one of the most revered and respected women in America.

 The manner which we will capture the interest of the gatekeeper is with a fundraiser for “Oprah’s Katrina Homes” through Oprah’s Angel Network. Oprah’s mission of rebuilding the homes of Hurricane Katrina and Rita survivors have inspired millions of viewers to donate for this noble cause. As of September 2006, $11 million were raised for this project. In order to promote mountainboarding to women, while fitting the interest of the show and Oprah’s project, a fundraiser will be held benefiting Oprah’s Katrina Homes. The fundraiser will be held in Snowmass Village resort in Colorado, a prominent resort where mountainboarding championships are held. Tickets for the fundraiser will be $100 per person, $55 for a family of four. A variety of auctions will take place within the day, as well as fun activities and catered lunch for ticket holders. Items for bid include professional gear donated by MBS Mountainboards including: MBS Vixen, a women’s all-around board signed by mountainboarding professional Carolyn Kunkel; MBS Pro 12 Freestyle board signed by Tiffany Ecker; and accessories MBS helmets, knee pads, hip pads, gloves, wheels, and MBS bindings. The grand prize is a two-week stay at Snowmass Resort with two free mountainboarding lessons from professional mountainboarder Tiffany Ecker, and free professional MBS gear including an all-rounder mountainboard. 


The two contacts to pitch coverage and a personal interview with Oprah commemorating the fundraising efforts are: Heather Aldridge, Associate Producer and Jill Barancik, Producer. Information about the fundraiser will be e-mailed to their personal accounts in advance, and after it has taken place at: haldridge@harpo.com and jbarancik@harpo.com. Since our fundraiser will raise awareness of mountainboarding and funds for Oprah’s Katrina Homes, these producers cannot pass the opportunity to grant an interview with our MBS spokesperson to talk about the success of the fundraiser. Most importantly, to talk about mountainboarding with an emphasis on the point driving this campaign: it is not just for men.           
Live With Regis and Kelly: This hour-long nationally aired morning talk show is entering its 19th season in national syndication. Live with Regis and Kelly still remains a must-see daytime program since it entertains millions of viewers with two energetic hosts, a variety of celebrity guests and different fun segments, including: Travel Trivia A Go-Go Grande, Dream Team Makeovers, Mom’s Dreams Come True, and Family Recipe Search. Millions of viewers are reached every morning with this program, and among them a prominent female audience. For this reason, our message will be placed in this outlet to reach our target audience.


Since Regis and Kelly tend to be competitive with one another, a great show segment that is sure to capture the gatekeeper’s attention will be a competition between Regis and Kelly at mountainboarding. Brian Bishop, publisher of Off-Road Boarding Magazine, will be the judge of this competition. Within the segment, Mr. Bishop will explain that mountainboarding is not only a male sport, and that more females should take part of this sporting phenomenon. He will also emphasize the fact that anyone at any age can practice this sport, since it is safer than snowboarding, skateboarding and surfing among others, and that the whole family can enjoy this outdoor sport almost anywhere in America. At the end of the competition, Mr. Bishop will inform Regis and Kelly that he has provided enough mountainboards and protective gear for everyone in the audience. 


The two contacts for this show idea are: Mariann Sabol-Nieves, Producer and Elyssa Shapiro, Producer. The way to reach these two producers is via this e-mail at: livefall05@hotmail.com. Since they both share the same e-mail, a personal telephone call to each will be made to their numbers respectively: (212) 456-3098 and (212) 456-3605. These two producers are in charge of booking guests to cover interviews, profiles and entertainment, therefore, are the correct contacts to pitch this fresh segment idea. With this segment aired on this show, the following will be achieved: female audiences will be inspired to investigate more into this fun-looking sport; if they have children of their own, they will be sure to think about making plans to have a family weekend mountainboarding; and finally, will realize this sport is not just for men and it is suitable for all ages to practice.  

Conclusion:
All of our efforts in this campaign are conducted for one sole purpose, to inform women that mountainboarding is not just for men. Through the nine selected media outlets our message is sure to reach our target audience of college-age women.

 Media Contact List:

Magazines:

1. Seventeen Magazine Contacts: 

Seventeen

300 West 57th Street

17th Floor

New York, NY 10019

Phone: (212) 649-3100

· Ms. Holly Eagleson, Entertainment Editor.

Covers: Entertainment, Fashion and Wearing Apparel.

Phone: (212) 649-3114 E-mail: heagleson@hearst.com
· Ms. Gina Kelly, Fashion Director/ Editor.

Covers: Fashion and Wearing Apparel.

Phone: (917) 934-6576 E-mail: gkelly@hearst.com 

2. Cosmopolitan Magazine Contacts:

Cosmopolitan

300 West 57th Street

New York, NY 1009

Phone: (212) 649-3570

Fax: (212) 397-7581

· Ms. Abigail Greene, Executive Managing Editor.
Covers: Romance and Relationships; Society; Women’s Apparel; Women’s Issues; Celebrities; Beauty; Domestic Lifestyle; Entertainment; Fashion and Wearing Apparel; Fitness; Hair Care; Health and Wellness; and Perfumes and Fragrances.

Phone: (212) 649-3592 Fax: (646) 280-1009 E-mail: agreene@hearst.com 

· Ms. Donna Lagani, Publishing Director/ Editor.

Covers: Romance and Relationships; Beauty; Fashion and Wearing Apparel; and Sexuality.

Phone: (212) 649-3282 Fax: (212) 258-2252 E-mail: dkalajianlagani@hearst.com
      3.  People Magazine Contacts:

People Magazine

Time Inc.

1271 Avenue of the Americas

New York, NY 10020

Phone: (212) 522-2028

Fax: (212) 522-1359

· Mr. James Miller, Assistant Photo Editor/ Assignment Editor.

Covers: Celebrities, Domestic Lifestyle, and Entertainment.

Phone:(212) 522-6860 Fax: (212) 522-0331 E-mail:

 james_miller@peoplemag.com
· Mr. Jack Friedman, Senior Editor.

 
Covers: Celebrities, Domestic Lifestyle, Entertainment, and Society.

Phone: (212) 522-3819 Fax: (212) 522-0364 E-mail: 

jack_friedman@peoplemag.com
Newspapers:

1. The New York Times Contacts:

The New York Times

229 West 43rd Street

New York, NY 10036

Phone: (212) 556-1234

Fax: (212) 556-3815

· Mr. Stuart Emmrich, Escape Editor.
Covers: Travel, Business Travel, and Travel and Tourism Industry.

Phone: (212) 556-3841 Fax: (212) 556-3815 E-mail: emmrich@nytimes.com
· Ms. Denny Lee, Travel and Hospitality Writer/Reporter.

Covers: Travel and Tourism Industry.

Phone: (212) 556-1234 Fax: (212) 556-1604 E-mail: travelmail@nytimes.com 

2.   USA Today Contacts: 

USA Today

7950 Jones Branch Drive

McLean, VA 22108

Phone: (703) 854-3400

Fax: (703) 854-2079

· Ms. Jackie Janssen, Senior Assignment Editor.
Covers: Entertainment.

Phone: (703) 854-3431 Fax: (703) 854-2130 E-mail: jjanssen@usatoday.com 

· Ms. Karen Thomas, Reporter and Writer.

Covers: Celebrities.

Phone: (703) 854-3794 Fax: (703) 854-2079 E-mail: kthomas@usatoday.com
3. The Los Angeles Times Contacts:

The Los Angeles Times

202 West 1st Street 

Los Angeles, CA 90012-4105

Phone: (213) 237-5000 

Fax: (213) 237-4712

· Mr. J. A. Adande, Sports Columnist.
Covers: Sports.

Phone: (213) 237-7145 Fax: (213) 237-7876 E-mail: j.a.adande@latimes.com
· Mr. Thomas Bonk, Sports Writer

Covers: Sports.

Phone: (213)237-7145x7764 Fax: (213)237-7876 E-mail: 

thomas.bonk@latimes.com 

Television Programs:

1. The Ellen DeGeneres Show Contacts:

The Ellen DeGeneres Show

3000 West Alameda Avenue

Suite 2700

Burbank, CA 91523

Phone: (818) 260-5600

· Ms. Mary Connelly, Executive Producer.

Covers: Interviews/ Profiles, Celebrities, and Comedy/ Humor.

Phone: (818) 260-5600 Fax: (818) 260-5601 E-mail: mary.connelly@ellentv.com
· Ms. Melissa Costello, Producer.

Covers: Human Interest.

Phone: (818) 260-5639 Fax: (818) 260-5601 E-mail:

 melissa.costello@ellentv.com  

2. The Oprah Winfrey Show Contacts:

Oprah Winfrey Show- Harpo Productions

110 North Carpenter Street

Chicago, IL 60607

Phone: (312) 633-1000

Fax: (312) 633-1976

· Ms, Heather Aldridge, Associate Producer.

Covers: Special Assignment, and Human Interest.

Phone: (312) 633-0808 Fax: (312) 633-0775 E-mail: haldridge@harpo.com
· Ms. Jill Barancik, Producer.

Covers: Celebrities, Entertainment, and Entertainment Industry.

Phone: (312) 633-1000 Fax: (312) 633-1976 E-mail: jbarancik@harpo.com 

· Ms Jill Adams, Senior Associate Producer.

Covers: Women’s Interest, Health and Wellness, Books and Literature, Food, and Sexuality.

Phone: (312) 633-1516 Fax: (312) 633-1976 E-mail: jadams@harpo.com 

3. Live with Regis and Kelly Contacts:

Live with Regis and Kelly- Buena Vista Television

7 Lincoln Square

New York, NY 10023

Phone: (212) 456-3054

Fax: (212) 496-5249

· Ms. Mariann Sabol-Nieves, Producer.

Covers: Interviews/ Profiles, and Entertainment.

Phone: (212) 456-3098 Fax: (212) 496-5249 E-mail: livefall05@hotmail.com 

· Ms. Elyssa Shapiro, Producer.

Covers: Interviews/ Profiles, and Entertainment.

Phone: (212) 456-3605 Fax: (800) 330-1106 E-mail: livefall05@hotmail.com 

