PRINCIPLES OF PUBLIC RELATIONS

COMM 361 – Spring 2006
Monday – Wednesday, 2:30 – 3:45 p.m.
Instructor:

Dennis John Gaschen, APR

Office:


CP460-1, (714) 278-5146 
Office Hours:

MW  1:30 –2:30 p.m., TR noon – 1 p.m., 




R 3 – 4 p.m. (CSUF Irvine campus)

Home Office:

(714) 633-6434

Fax:


(714) 633-6437

e-mail:


dgaschen@fullerton.edu
Web site: 

http://commfaculty.fullerton.edu/dgaschen/


Book Web site:
http://wps.ablongman.com/ab_wilcox_pubrelat_8
Goals:

1. Learn the major principles necessary in the professional practice of public relations.

2. Become familiar with the processes required to solve public relations problems/opportunities.

3. Develop a realistic appreciation of what it takes to be a public relations professional.

4. Gain an appreciation of how good communication skills can benefit you.

For public relations majors, this class WON'T equip you with all the PR skills you’ll need to get a job in the industry. It WILL provide a strong foundation for your PR classes. For students who take this class as an elective, it will provide an important glimpse into the world of professional image makers.
Expectations:
Students are expected to keep up with the text and current news events as a requirement of this course. Quizzes and exams an will be based on assigned readings AND class discussions. Students will find it difficult to pass without attending this class on a consistent basis. Students also must have a working 

e-mail address.
Textbook:
Public Relations: Strategies and Tactics, 8th edition 
Hurry and you should be able to pick up an used copy!
I will try to keep a copy of the text in the two-hour checkout section of the library. I cannot guarantee that it will be available when you need it. Public relations majors should note that this text also will be used in Comm 464 and in their profession.  
I also will require additional readings and/or assignments as announced or handed out in class.

Expectations:
Students are expected to keep up with the text and current news events as a requirement of this course. Daily study of Southern California radio or television newscasts and one major daily newspaper (e.g., The Orange County Register or Los Angeles Times) is essential. You also may be asked to read recent PR Week articles. Quizzes and exams an will be based on assigned readings AND class discussions. Students will find it difficult to pass without attending this class on a consistent basis. Students also must have a working e-mail address.

Grades:  Your final grade will be based on the following activities:
1.  Exam #1 (Chapters 1 – 4)



100 pts.

2.  Exam #2 (Chapters 5 – 8)



100 pts.

3.  Exam #3 (Chapters 9 – 13)


100 pts.

4.  Exam #4 (Chapters 14 – 16)


100 pts.

5.  Exam #5 (Chapters 17 – 22)


100 pts.

6.  Attendance /Participation



100 pts.

TOTAL

600 pts.

Since each class in unique, I will use a curve on the exams if needed. You can use the following scale to estimate the minimum points needed to obtain each grade. I will post scores on my web site throughout the semester. Please keep all your graded papers and exams and see me immediately if there are any questions/concerns about your grade. 

Beginning with the spring 2005 semester, the university instituted a plus/minus grading system. Please be aware that all public relations majors must have a grade of C or better in Comm 361 since it is a prerequisite class. In addition, a 2.0 is the minimum average GPA required for both graduate and undergraduate students to remain in academic good standing.


A+
582 – 600
97+ % 



A 
552 – 581
92 – 96%


A-
540 – 551   
90 – 91%


B+
522 – 539
87 – 89%


B
492 – 521
82 – 86%


B-
480 – 491
80 – 82%


C+
462 – 479
77 – 79%


C
420 – 461
70 – 76%


D+
402 – 419
67 – 69%


D
372 – 401
62 –  66%


D-
360 – 371
60 –  61%


F
359 and below
Exam questions will be drawn from material in the textbook, handout materials and lectures. The exams will assess your overall understanding of public relations principles. You'll be asked to not only recall information, but to apply it as well. Students should bring a computerized answer sheet (Scantron 882-ES) and a #2 pencil on exam day. A legitimate excuse for missing an exam must be presented prior to exam date to the instructor to be considered. You will be responsible for all that goes on in class whether you attend or not. Make friends and exchange phone numbers or e-mail addresses. Both you and I will benefit if you attend class prepared to help generate discussion on the issues and topics presented in class. 

Class Attendance/Participation - I will give unannounced quizzes, assignments and in-class projects throughout the semester. These activities are designed to bring the class readings to life and to gauge student understanding of the text. ALL WORK must be typed unless otherwise specified. Students who are not present for the in-class projects or quizzes WILL NOT be able to make up the work. If you can not attend a class, you can e-mail your assignment to me. You also can ask someone to bring it to class. You also can turn it into the Comm. Dept. office as long as you have it time stamped. DO NOT slip it under my door and hope I get it. REMEMBER that it is still your responsibility to make sure your work arrives on time. DEADLINE for all assignments is the start of class. 
Academic dishonesty includes such things as cheating, inventing false information or citations, plagiarism, and helping someone else commit an act of academic dishonesty.
· Cheating is the act of obtaining or attempting to obtain credit for work by the use of any dishonest, fraudulent, or unauthorized means.

· Plagiarism is the act of taking the specific substance of another and offering it as one’s own without giving credit to the source.

Students found guilty of academic dishonesty will be assigned an appropriate academic penalty and reported to the Judicial Officer on campus. 

Graduate students will be required to complete an additional assignment to complete the class. Please see me early in the semester to discuss the requirement. 

Graduate students will be required to complete an additional assignment to complete the class. Please see me early in the semester to discuss the requirement. It is your responsibility. 
Schedule:  Have you ever had a course where the syllabus was followed to the letter? I didn't think so ... So it probably won't happen in this course either. Please read the chapters prior to the week assigned.
Week 1
1/30-2/1

Introduction. Review of syllabus. 






What is Public Relations?






Read Chapter 1

Week 2
2/6-2/8


The Evolution of PR






Read Chapter 2 

Week 3
2/13-2/15

Ethics and Professionalism & Public Relations Departments and Firms





Read Chapters 3 & 4
2/13 is the last day to drop class without a grade of "W."

Week 4
2/20-2/22

President’s Day observed on February 20. No Class






Exam #1 on Role (Chapters 1 – 4) on 2/22





Research






Read Chapter 5

Week 5
2/27-3/1
 
Program Planning & Communication





Read Chapters 6 - 7
Week 6
3/6-3/8


Evaluation





Read Chapter 8 
Week 7
3/13-3/15

Exam #2 on Process (Chapters 5 – 8) on 3/13





Public Opinion and Persuasion





Read Chapter 9
Week 8
3/20-3/22

Conflict Management & The Audience 






Read Chapters 10 & 11



Week 9
3/27-3/29

Spring Recess. No Classes
Week 10 
4/3-4/5


PR and the Law & New Technologies




Read Chapters 12 - 13

Week 11
4/10-4/12

Exam #3 on Strategy (Chapters 9 – 13) on 4/10







News Releases, Newsletter and Brochures





Read Chapters 14
Week 12
4/17-4/19

Radio, TV and the Web





Read Chapters 15
Week 13 
4/24-4/26
 
Speechwriting, Presentations and Media Interviews






Read Chapter 16
Week 14
5/1-5/3


Exam # 4 on Tactics (Chapters 14-16) on 5/1





Corporations 






Read Chapter 17

Week 15
5/8-5/10

Politics and Government, and International Public Relations





Read Chapters 18 - 19 
Week 16
5/15-5/17

Specialty Areas in Public Relations






Read Chapter 20 - 22





Review for final exam

Week 17
5/24


Final Exam (Test #5) Chapters 17-22 
2:30 – 4:20 p.m. 
PAGE  
3

